StoryBrand Website Homepage Blueprint for Teen Launchers
1. The Header (Above the Fold)
· The Goal: Pass the "Grunt Test" in 5 seconds. What do you do? How does it make my life better? How do I get it?
· Visual Background: High-quality image or video showing the "climber" (your customer) winning or experiencing the successful after-state of your product/service.
Main Headline (The Value Proposition)
[Insert a short, punchy statement stating exactly what you do or the aspirational result your customer wants. E.g., "Build a Website That Converts Visitors Into Customers."]
Sub-Headline (The Stakes/Method)
[Insert 1–2 sentences explaining how you do it or who it is for. E.g., "Stop wasting money on marketing that doesn't work. Our clear frameworks help your business grow."]
Primary CTA (Call to Action) Button
· Text: [e.g., Buy Now / Schedule a Call / Get Started]
· Note: Place this in the top right corner of the menu bar AND directly under the sub-headline. Use a bold, contrasting color.
Secondary CTA (Lead Generator) Button
· Text: [e.g., Download Free Guide / Take the Assessment]

2. The Stakes (The Problem)
· The Goal: Identify the villain, the external problem, and the internal frustration your customer is feeling.
Section Headline
Most [Target Audience] Struggle With [Major Problem] — And It's Hurting Their [Metric/Life Quality].
The Three Pain Points
· [Pain Point 1 - The External Problem]: [What physical or tangible problem are they facing?]
· [Pain Point 2 - The Internal Problem]: [How is this problem making them feel? E.g., Overwhelmed, frustrated, anxious.]
· [Pain Point 3 - The Philosophical Problem]: [Why is this plain wrong? E.g., "You shouldn't have to stay up all night worrying about your supply chain."]

3. The Value Proposition (The Solution / After-State)
· The Goal: Introduce your product or service as the clear counter-attack to the problem.
Section Headline
Imagine If You Could [Insert Positive Outcome / Desired Result] Safely and Easily.
Paragraph Copy
[Write a brief paragraph introducing your business as the ultimate solution. Keep it focused on the customer’s transformation.]

4. The Guide (Empathy & Authority)
· The Goal: Position your business as the Guide, not the Hero. Express empathy for their situation, then demonstrate your authority to fix it.
Empathy Statement
We understand how frustrating it is to [Insert Internal Problem], and we don't think anyone should have to deal with [Insert Philosophical Problem].
Authority Statement
That’s why we’ve spent the last [X] years helping over [X,XXX] clients successfully [Insert Major Success Metric].
Trust Anchors / Social Proof Icons
· [Insert logos of recognizable clients, media features, or certification badges here]

5. The Plan (The 3-Step Process)
· The Goal: Lower the psychological barrier to doing business with you. Show them a clear, simple path to working together. Keep it to exactly three steps.
Section Headline
Your Clear Path to [Insert Main Success Result]
Step 1: [Action Step]
· Description: [e.g., Schedule a Call — Fill out our quick 2-minute form so we can understand your unique goals.]
Step 2: [Collaboration Step]
· Description: [e.g., Get Your Custom Strategy — We'll build a tailored roadmap designed specifically for your budget.]
Step 3: [Success Step]
· Description: [e.g., Watch Your Business Grow — Execute the plan with confidence and hit your revenue targets.]
Primary CTA Button
· Text: [Repeat the exact same Primary CTA used in Section 1]

6. The Explanatory Paragraph (The Narrative Block)
· The Goal: Deepen the story for visitors who like to read. Combine the character, problem, plan, and success into a cohesive narrative for SEO and clarity.
Copy Block
[Write a 200–300 word narrative block here. Use formatting like bold text to make it easy to skim. Ensure it highlights what they stand to gain and what they stand to lose if they don't buy.]

7. The Video / Testimonials (Social Proof)
· The Goal: Show real heroes (your past customers) who have successfully used your plan to win the day.
Section Headline
What Our Clients Are Saying
Testimonial 1
"[Insert a quote that specifically mentions the problem they used to have, how working with you solved it, and the tangible result they got.]"
— [Client Name], [Company/Title]
Testimonial 2
"[Insert another quote focused on a different benefit, like ease of use or speed of service.]"
— [Client Name], [Company/Title]

8. The Junk Drawer (The Footer)
· The Goal: Keep the main homepage clear of clutter while still providing links for people looking for details.
· Links to Include: About Us, Contact, Careers, Privacy Policy, Terms of Service, Blog/Resources, Social Media Links.

